
 

 

History of the Natural Texture Hair Movement  
By Diane Da Costa 

 
Intricate and elaborate braids, locks, and natural, curly and texture hair styles are not 
new to the Natural Textured Hair Movement. History tells us from its origins in Africa to 
its widespread use today, natural textured hairstyles have played a significant role in 
grooming and beauty practices. These traditional styles have evolved over the centuries 
into the glamorous textured styles we see today on celebrities, models, on the cover of 
beauty and fashion magazines and runways all over the world.   
 
Braids and wrap threading have always been regarded as an art form, handed down 
from generation to generation. In many African tribes, the person!s braided style made a 
statement that went beyond mere appearance or fashion. Different braided styles 
signified a person!s social status within the community. The more important a person!s 
status, the more elaborate his or her braided style appeared. While cornrows, braids, 
yarn, and warp treading are traditional styles of West African countries, locks are 
tradition ceremonial styles of the Maasai tribe in Kenya and Tanzania and Bantu Knots 
are worn by the Zulu Tribe of South Africa. 
 
A timeline of the most important events of the movement. 
 
! 1842 - 1900s Madam C. J. Walker was an African American entrepreneur, 

philanthropist, and political and social activist. She is recorded as the first female 
self-made millionaire in America in the Guinness Book of World Records. She 
founded, Madam C. J. Walker Manufacturing Company, and developed and 
marketing a line of cosmetics and hair care products for black women including a 
hair growth serum and pomade for black women hair care. 

 

! 1920s - 1950s Straightening natural hair with a pressing comb, then creating curls 
and waves with the marcel irons were styles worn for decades. Josephine Baker 
wore her sleek and straight with waves and curls. 

 

! 1960s and 1970s: During the black power movement, women encouraged each 
other to wear their hair in Afros, braids, and cornrows as a way, to develop self-love 
and self-acceptance. 

 



 

 

! 1980s: Braids, high-top fades, locks, and twisted styles were worn by many African 
American actors, musicians, and hip-hop artists. This was a time of cultural and 
artistic freedom and self-expression. Super Models: Beverly Johnson is the first 
Black women to grace the cover of Vogue magazine and Peggy Dillard Toone is the 
second. Peggy is also the first model to wear natural hair on the covers of Vogue, 
Mademoiselle and Seventeen. 

 
" 1992-93: NYS is the first state in the nation to authorize a natural hair license. The 

Natural Hair Styling License was created as a separate license under the umbrella 
of cosmetology. It was introduced and passed into law in the 1992-93 legislative 
session and updated in 1997.   

 
! 1990s to early 2000s: Women with waves, curls, coils, and multi-textured hair began 

wearing their natural ringlet curls and spiral coils without blowouts and/or 
straighteners. Several black-owned companies, (Shea Moisture, Carol’s Daughter, 
and Jane Carter Solution) developed the first natural hair care products to address 
the lack of available products for the natural textured hair market. Ouidad and 
DevaCurl were the first to create products for hair with natural silky ringlets, as well 
as wavy and curly textures.  

 
! The first books one curls, natural and textured hair were published: Several 

books have been published by veteran cosmetologists and introduced to the general 
market. These books specifically address wavy, curly, coily and highly textured hair: 

 
! Diane C. Bailey, Natural Hair Care and Braiding, (1992) - Diane C. Bailey, and 

Diane Da Costa, Milady Natural Hare Care and Braiding Textbook, (2013, 1st 
ed) 

! Tulani Kinard, No Lye the African American Guide to Natural Hair Care, 1997 

! Andrea Walker, Andrea Talk's Hair, (1997),  

! Ouidad, Curl Talk: Everything You Need to Know to Love and Care for Your 
Curly, Kinky, Wavy, or Frizzy Hair (2002). 

!  Lorraine Massey, Curly Girl, The Handbook, 2002,  

! Anthony Dickie, Hair Rules, The Ultimate Hair-Care Guide for Women with 
Kinky, Curly, or Wavy Hair (2003) 



 

 

! Diane Da Costa, Textured Tresses, The Ultimate Guide to Maintaining and 
Styling Natural Hair, (2004). 

" Late 2000s: Black bloggers start chronicling their natural hair journey, reviewing and 
testing products on YouTube catapulting the Natural Hair Movement to a online 
phenomenon. 

" 2010: Sixty-five 65% percent of women have natural textured hair from waves, curls, 
coils and tightly coiled hair.  44% of those women have curly and coily textures. 
(Source: naturallycurly.com.) The majority (56%) of US adults do not have straight hair 
texture, according to Mintel, the experts in what consumers want and why. 

 
" 2010 - 2011: Target becomes the first discount retailer to showcase black-owned 

beauty brands specifically for natural curls and textured hair, (Curls, Mixed Chicks, 
Kinky-Curly, Jane Carter, Miss Jessie’s, Shea Moisture) in 400 stores on separate 
shelves rather than, the ethnic beauty aisle. By 2015, these were the first of many 
natural curly and texture hair care brands to be sold in major retailers including, CVS, 
Walmart and Walgreens. 

 
" 2014 - L’Oréal brand, Mizani launches True Textures. The first black haircare and 

relaxer company to launch a texture specific haircare line with a style guide and curly 
key with Brand Ambassador and Consultant Diane Da Costa. 

 
" 2014: New York based, Carols Daughter, the black owned brand specializing in 

products for black women with textured hair, (net worth 2.7 million dollars) is acquired 
by L’Oréal USA for an undisclosed amount. 

 
" 2013 - 2021: For the first-time major beauty brands name black stylist as Global 

Artistic and Education Directors: Tippi Shorter (2013, Aveda), Naeemah LaFond 
(2014, Amika), Michelle O’Connor (2017, L’Oréal Matrix), Nai’Vasha (2021, 
TRESemme Global Artist, Emerge 2020), Lacey Redway, (2021, Global Artist, 
TRESemme), Vernon Francois (2021 L’Oréal Redkin).  

 
" 2017: New York based Sundial Brands (Shea Moisture, Nubian Heritage, Madam C, 

J. Walker, nyakio), the leading hair and skincare company recognized for its 
innovative use of high-quality and culturally authentic ingredients is acquired by 
Unilever for 3 billion dollars and joins its personal care category which addresses the 
needs of the multi-cultural and millennial consumer. 

  
" 2018: The Black hair care industry raked in an estimated $2.51 billion, as Black 

consumers have progressively made the switch from general products to those that 
specifically cater to them. (Source: Mintel). Fifty-one percent of African American 
women reported feeling more beautiful when wearing a natural hairstyle. 



 

 

 
" 2019: The CROWN ACT and New York City Human Rights Law were passed into law 

in California and New York. The law prohibits race-based hair discrimination, which is 
the denial of employment and educational opportunities because of hair texture or 
protective hairstyles including braids, locs, twists or bantu knots. 

 
" 2019/2020 - Black Hollywood women develop their own texture hair care 

brands - Tracee Ellis Ross, Taraji P. Henson, and Gabrielle Union with her 
stylist Larry James.  

 
" Models of Color Matter conducted a survey of models of color across all 4 

major Fashion Weeks about their experience in the industry. 66% of the 
models interviewed had experienced poor treatment of their textured hair 
backstage and on set. 

 
" 2020 

" TRESemme´ launches Future Stylist Fund - an annual program that supports 
TRESemmé’s ongoing commitment to advocate for diverse representation and 
equitable treatment for hair professionals, and to help aspiring Black female 
hairstylists achieve their career ambitions. 10 recipients are given $10,000 to 
help offset the cost of cosmetology school tuition, are provided industry 
exposure and career-advancing opportunities.  

 
" TRESemme Hair Bias Report is conducted in October 2020 to better 

understand the specific challenges Black women face in the salon and the 
current industry gaps that exist. The survey polled 1,000 Black women and 500 
professional hair stylists in the US The goal was to take a deeper look at the 
hair styling needs, haircare expectations, and salon experiences of Black 
women with textured, coiled, and/or kinky hair. 

 
" Mintel release annual report - African Americans spend $1.2 trillion each 

year, and that number is projected to rise to $1.5 trillion by 2021. African 
American shoppers spent $473 million total in haircare in 2017, accounting for 
8.8% of sales that year. (Mintel) 

 
" 2021  

" Ulta Beauty introduces the MUSE 100 - a celebration of 100 inspirational black 
voices making beauty in our world possible. Hair Raisers are the hairstylists 
and influencers who are changing the hair game, one loc, braid, twist, and 
strand at a time. 

 
" The Louisiana State Board of Cosmetology issues a resolution on 

November 1, 2021, that will mandate "all licensing exams to include a section 



 

 

on cutting textured hair. Louisiana's licensing exam resolution officially goes 
into effect in June 2022. Aveda Arts Institute and Paul Mitchell Academy are 
the first mainstream beauty academies to include texture education in their 
course curriculum. 

 
" March 18, 2022: The CROWNN ACT passes in the US House of Representative. 

The bill will prohibit discrimination based on an individual’s texture or style of hair at 
the federal level. 

 
 
The Natural Textured Hair movement has grown beyond being a trend and is now a 
recognized lifestyle embraced by men and women throughout the world. 
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